BRIEF PROPOSAL
INTRODUCTION

The human gamete industry is not suffering dystocia.  Instead, the gamete industry is  delivering reproduction materials faster than a speeding sperm.  Egg and sperm “donation” websites (e.g. Egg Donation Inc. and The Sperm Bank of California) are selling genetic materials using a mixuture of slick rhetoric and scientific data.  At one of the websites (Egg Donation Inc.), the sellers create “donor profiles” which are a mixture of images and text.  These profiles are a nursery of information for consumers shopping for gametes in an effort to sustain human reproduction. 

This project will examine the rhetorical aspects of one of these websites (profiles, mission statements, images, etc.) including how science is being (ab)used.  It will investigate the ecosocial system that engenders the website and will discover how the website’s selling of gametes is in conflict or harmony with notions of population and sustainability.  And, finally, this project will discern  how countries encouraging population growth (e.g. France) are or are not using such methods to sustain their populations.

RESEARCH

Participants in this project must research the history of the human gamete industry and the history of the particular company under investigation (Egg Donor Inc. most likely).

Participants in this project must research how countries encouraging population growth are or are not using the gamete industry; they must also research the devices being used to encourage such growth.

Participants must be willing to examine the science behind the gamete industry.

Participants in this project must use course readings to supplement their analysis.

Participants must be willing to adapt to a changing thesis as this project currently seems to be composed of two projects (maybe three)—gamete selling websites and countries’ strategies for encouraging population growth (and maybe rhetoric used in IVF clinics).  

EXPERTISE

Proposer: 

Paul Muhlhauser—Received his M.A. Rhetoric and Composition from Washington State University in 2004.  He authored DoNAting Ads for Linguistics 534.  The paper compared rhetorical strategies used in egg and sperm donor websites.

Participants: 

This project requires participants with more than a stolonic background in reproduction.   It requires participants with a strong knowledge of human reproductive biology.  It requires participants that possess rhetorical eyes.  It requires participants with strong research backgrounds.  And, finally, it requres participants with a drive for success and a passion for learning new things. 

INTELLECTUAL GAIN

•
Participants in this project will demonstrate an enhanced knowledge of rhetoric.

•
Participants in this project will demonstrate an enhanced knowledge of science.

•
Participants in this project will learn how science and rhetoric couple.

•
Participants in this project will learn how to rhetorically analyze documents
[image: image1.jpg]



