Project Proposal: Use detailed analysis of "The Meatric and The Meatrix II" (short movies which highlight all the evils of conventional agriculture and lead its audience to believe that Organic production is the only non-harmful alternative) to uncover the actual science behind the rhetorics of persuasive literature and advertising that is used to sell this now popular concept of organic food to the public. Basically I would like to compare actual scientific literature that supports organic production against that which opposes organics (and may or may not support conventional agriculture) to discover the real reason behind why one may actually production method may be better then the other.

My personal expertise includes many years of organic gardening in addition to working for organic production companies as well as a few organic prodution classes. I believe that there are better and more sustainable ways to produce food on the large scale then either the conventional or organic community has so far displayed. In addition, the involvement of the United States Department of Agriculture (USDA) with the orgainc movement has made it far easier for orgainc farmers to become unsustainable. There most certinly is a happy medium between the two methods that is actually more earth-friendly.

The goal of this project from my scientific point of view is to better understand the mechanisms of language that are used to persuade people to make certain choices and actions. If I can understand and learn to recognize such rhetorical mechanisms, I hope to be able to pinpoint the flaws that each argument contains and thus make a more informed decision myself and help others to do the same. Therefore I need a person (or people) who have this background in the linguistic arts and who are interested in exploring this issue as well.

