English 402

Project Two:

Design Re-Mix and Re-Vision

This project has three stages

· One: Redesign of text or artifact

· Two: Design memo to instructor

· Three: Situational memo to new audience

Purpose

The redesign is an opportunity to manipulate and experiment with the design principles we’ve learned in class, and provide an opportunity to apply ideas from Robin William’s Non-Designer’s Design Book.  The two memos documenting this project will give you practice in using the concepts and language of design while employing rhetorical strategies to suit different contexts and audiences.  

· Stage One: Redesign

Instructions  

1. Locate an appropriate text or other artifact (professional design or document that will benefit from a redesign) 

2. Apply design principles (CRAP and others) in redesign.  

3. Use software or other creative and available means to produce new design.  For example, you could cut and paste elements to a hard copy original, or electronically modify the original in a software program. 

4. Present your work in a 3-5 minute class presentation.  Be sure to provide a copy of the old design and the new one (“before and after”), and the class will give feedback.   

5. Consider one of these examples to redesign: 

Pamphlet/Brochure

Flyer

Set of Instructions

Advertisement

Promotional poster

Website

Technical report

Lab report

Government forms and Surveys.

· Stage Two: Design Memo

Instructions

In a memo (2-3 pages) addressed to your instructor, describe the changes you made and why.  

1. Use the discourse terminology of design from your work with CRAP principles and your own growing expertise to explain the reasons for your changes.  What theories and “rules of thumb” did you employ? 

2. How did the redesign improve the effectiveness of the original?  Link this discussion to the needs of the perceived audience and the purpose of the design. 

3. Discuss any revisions and modifications you made in response to feedback. 

· Stage Three: Situational Memo

Instructions 

Read the situation/context below and revise your memo from stage two to create a new memo adapted to a different audience and context (2-3 pages) 

The Situation/Context:  

You are a new employee at Company X hired to inject a fresh perspective as the newest member of a busy and close-knit design team. Your first big assignment is to review the team’s most recent product (the original design you just revised) and suggest changes. Upper management believes that the design team is becoming complacent and predictable, but they are also happy with the years of service from Jerry Petersen, Design Team Supervisor, who has been there longer than anyone can remember.  Jerry has earned the respect of the senior members of the team, but he can be aloof and dismissive, especially with new hires. He is also known to intimidate people, getting visibly irritated when they are slow to get to the point. On the other hand, Jerry knows his team is behind the curve and that they could use any help they can get.  He can be remarkably opened-minded when employees “do their homework” and are prepared to defend their judgments.    

In compliance with company policy, a copy of the memo you write to Jerry Petersen must also be forwarded to Jill Robbins, Executive Vice President.  Jill Robbins fought hard for a new person on the design team, and she is eager to see results.  Although she also expects some initial resistance from senior team members, especially Jerry Petersen, when the memo arrives to Jill’s office she hopes the new person has been both bold and tactful in suggesting changes.

1. Address a memo to Jerry Petersen, Design Team Supervisor, and include Jill Robbins, Executive Vice President as a recipient 

2. Read the situation/context of this memo and revise and adapt your redesign memo to successfully negotiate the audience problems outlined in the situation described. 
3. Keep in mind that Jill Robbins, Executive VP, will be getting this memo, so your audience concerns are two-fold. [image: image1.png]
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� For many facets of this assignment, I am indebted to WSU’s very own Kristine Kellejian and Dr. Kristen Arola.   
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